..'I

| University Relations

IBM Enterprise Marketing Managemen
solutions: offerings for higher educatio

Dr. Monica Dragoicea

University Relations and Academic Initiative IBM K

© 2014 IBM Corporation



IBM Academic Initiative

Contents

Marketing management — why?

Requirements

IBM solution - Enterprise Marketing Management platform

Academic Initiative support

Smarter marketing roadmap

IBM Academic Days for Universities, Univ. Politehnica Bucharest May 21, 2014 © 2014 IBM Corporation




IBM Academic Initiative

Context

= Today’s “empowered customer” puts o o
businesses to the test 86% 78%

use multiple of consumers

.. . channels trust peer
= this is a well-informed customer that uses 61% recommendatiors /1 < q ()

: : 0 In
several channels before making a buying
. trust friends’ Smart phene

deC|S|0n reviews more users search for
than experts’ an itemin a store

75% 44%

do not of companies
; beli ;

= business processes must become more s e
customer-centric tel the truth customers

>8% 4-5x

: {y 8{y more than
%DHSELDUS tdea\’f 8 0 0 0 average is
than they were a i i spent by multi-
year ago of CECs think  of their
i channel buyers
they deliver a customers
supericr agree
customer
experience

IBM Academic Days for Universities, Univ. Politehnica Bucharest May 21, 2014 © 2014 IBM Corporation




IBM Academic Initiative

Context

= Marketers must integrate all aspects of marketing

= in order to build a meaningful relationship with “empowered customers”, businesses
need to coordinate better all aspects of their customers’ experiences
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The solution Is twofold:

.. understanding a complete
profile of the customers that
captures each customer’s
interactions with all marketing
efforts across all media types

.. managing all marketing efforts
In a cohesive way is nearly
Impossible without the help of
automation with software
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Solution — a platform to support five key processes

across all media types to create the best customer
experience

(customer centric process) AHHIVZE ra Decide (customer centric process)
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their integration in new marketing
campaign, or personalized messages

and communication channel

* data to find actionable
insights, to increase marketing
efforts
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Deliver (customer centric process)
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Manage

* internal processes (measuring results, tracking performance, guiding
further investment decisions)
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IBM Enterprise Marketing Management solution

= a software technology solution for marketing organizations developed like a platform that
allows to engage customers in highly relevant interactions across different communication
channels like digital, social and traditional marketing channels

= products:
— Cross-channel marketing optimization
— Customer experience management
— Digital marketing optimization — targets digital market groups

— Marketing performance optimization — targets marketing leaders, planners and
decision-makers

— Price, Promotion and Product Mix Optimization — targets Merchandising & sales
planners groups

http://www-03.ibm.com/software/products/en/category/enterprise-marketing-management
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IBM Enterprise Marketing Management solution

= a platform to unite marketing across paid, earned and owned media

= Digital marketing Optimization: responsibility for all digital things: website,
mobile web and mobile apps, search marketing, online display ads, email and
mobile messaging, and social media marketing

— these digital marketing channels span all three media types—paid, earned and owned.

= Marketing Performance Optimization: needed for measuring overall marketing
performance, creating marketing plans and budgets, and making decisions about
marketing investments

= Price, Promotion and Product Mix Optimization: to align prices, promotions
and product offerings so they can continue to attract and satisfy customers and
drive revenue.
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Euilding skills for a Smarter Flanet

Welcome Teaching topics Community Membership

Join now to become a member

Membership in the IBM Academic Initiative program is available at no charge. Faculty members,

research professionals at accredited institutions, and IEM employees whose work supports the
Academic Initiative can join. All memberships are eligible for renewal annually hased on
continued usage.

Az part of the membership process, you will be asked to read and understand the Academic
Initiative Program Agreement for your country and the Software Usage Guidelines In countries

where local law requires hard-copy signatures, wou must print, sign, and send the agreement to
the address provided on the printed agreement.

= [f wou are a faculty member or graduate assistant who is teaching or doing research at an
accredited university, college, or high schoal, you will be asked to provide vour geagraphic
lacation, information about your schoal, and plans for using Academic Initiative offerings.

= [fyou are an IBM employee, you will be asked to register with your IEM email address and to
describe your suppaorting rale. IBM employees who also work on staff at educational
institutions should apply as faculty members.

A

Step 2

Join Academic Initiative
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Search @

Become an Academic Initiative member
Discover more about the program (187 KE)
= Join now at no charge

= Sign in to Academic Initiative

Contact IBM Academic Initiative
& Ermail

=+ et support

IBM IDs and passwords

-+ Reset passward

-+ Update IBM profile

& Get D help, worldwide
or call:

+1 883 426 4409

+1 303 262 5663

Related legal documents
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Welcome Teaching topics Community Membership Search W

Courseware: Listed by teaching topic

The Academic Initiative offers a wide range of professionally developed o
_ Become an Academic Initiative member

courseware to help you teach your classes using IBM and open source

products and technologies. Cur courseware is organized by teaching

topics that align with academic curricula.

B Discover mare about the program (187 KE)

= Join now at no charge

= 3ign in to Academic Initiative

You must be an Academic Initiative member to download most of these courses. Membership is

L . e Contact IBM Academic Initiative
open to qualifying faculty members, research professionals at accredited institutions, and 1EM

& Email
employees and contractors.

= Get support

Featured Academic Initiative course offerings Browse courseware

. . = Browse all courses in sortable table format
P Business analytics

» Business process management

b Cloud computing

¥ Commerce, marketing, and supply chain

» Cross-channel customer experience
» Marketing management

b Adaptive procurement and optimized supply chain

» Enterprise computing
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Marketing Management — Academic Initiative

= Teaching topic: Marketing Management

— integrates the data and insights garnered from customer profiles and web
analytics into applications designed to execute display advertising, search
campaigns, email, and personalized recommendations through online, social, and
mobile channels

— recommended product: IBM Digital Analytics

¥ Commerce, marketing, and supply chain

#» Cross-channel customer experience

+ Marketing management
o=z ¥ |ntroduction to IBM eMessane Document Composer {(Unica) (9W344)

ox ¥ Sarter Analytics Digital Analktics Workshop (DIGAN2013T3)

ox ¥ harketing Automation and IBM Digital Analkytics (formerly Coremetrics) (COMODT)

o= ¥ Nigital Analytics: Online learning through the 1BM Learner Portal {CORMOOZ)
ex ¥ CKO Insights from 2011 IBM Institute for Business Value Study (CWMOZ011)

» Adaptive procurement and optimized supply chain
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IBM Digital Analytics pill
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Featured Academic Initiative software offerings

P Business analtics

P Business process management

P Cloud computing

Publicly available software

Diownload the developer or commur
these praducts. Membership is not

- DB2 Express-C
-+ DB2 Express-C Yidual Applianc
= Informix “irtual Appliance

* BEM ILOG CPLEX Qnptimization Studio Multinlatform Multilingual efssembly = Lotus Domino Designer

* BN Selling and Fulfilment Suite for Sterling Order Managerment W9.2 English Multiplatform

= Lotus Symphony

efssembly (CRIGOEMN) < Rational EGL Community Editio
* BN WehSphere Commerce Enterprize W7 .0 for Windows Multilingual eAssembly K ‘é’é‘?ﬁfﬂphere Application Server C
(CRIXIML)

Feguest access to the IBM Digital Analytics pilot program

& WebSphere sMash Developer E

P Enterprise computing

FRequest access to an IBM pilot program that grants selective universities and
professors no-charge access to our SAAS-based Coremetrics Suite.
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Marketing Management — Courseware (Al)

= Smarter Analytics Digital Analytics Workshop (DIGAN2013T3)

— IBM Academic Initiative Smarter Analytics Teach the Teacher materials. In this workshop
faculty can see how to introduce Digital Analytics to students.

= Marketing Automation and IBM Digital Analytics (formerly Coremetrics) (CDMO001)

— Learn how the industry-leading IBM Digital Marketing Optimization Suite provides the tools to
easily execute and automate marketing efforts.

— These tools enable you to gather data and insights from customer profiles and web analytics
and then integrate them to execute more effective marketing campaigns, such as display
advertising, search campaigns, email, and personalized recommendations through online,
social and mobile channels.

= Digital Analytics: Online learning through the IBM Learner Portal (CDM002)

— This document provides instructions to access the library of on-demand modules covering the
entire IBM Digital Analytics and Marketing Center suite, which is available through the IBM
Learner Portal . A total of 10 sessions consisting of over 40 unique learning modules are
available.
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IBM Digital Marketing Optimization Suite

= Digital Analytics: Online learning through the IBM Learner Portal (CDM002)

— self-paced training resources designed to allow Academic Community users to familiarize with
key areas of IBM Digital Analytics and Marketing Center

— available through the IBM Learner Portal

« Session 1: Getting Started

« Session 2: Analyzing Site Metrics, Content and Product Performance
« Session 3: Utilizing Marketing Reports

« Session 4: Pathing and Enterprise Dashboard

« Session 5: Tagging

« Session 6: Explore

« Session 7: Marketing Tactics

« Session 8: Additional Applications

« Session 10: Digital Data Exchange
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Smart Commerce and Smart Marketing

el
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= Smarter Commerce

BUY Solutions for
supply chain,
Adaptive procurement procurement an.d
and r::ptimized Sllppl‘f partner mtegratlon
chain
Solutions for
Campaign Market
management,

digital marketing Teargeted and |
and web analytics personalized marketing
across dll channels

cross-channel

commerce and  geamiless cross-channel
fulfilment . stomer experience

Service

Solutions for customer
service and case  Anticipating behavior
management  and delivering flawless
customer service
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= Smarter Marketing

the new science of giving people what they
want

requires to paint a predictive picture of each
customer as an individual

Instrument all key touch points to gather
the right data about each customer.

Connect social media data, transaction
data and other information to paint a more
vivid picture of each customer.

Run the right analytics at the right time on
the right customer to generate new ideas
about whom to serve and how to best serve
that person.

Generate insights that are predictive, not
just historical.

Build capabilities to do this on a massive
scale.
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Questions?

Thank you!

Dr, Monica Dragoicea

IBM University Relations and Academic Initiative |

monica.dragoicea@ro.ibm.com
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